








On behalf of the entire team at 

townparle.in, we offer our heartfelt 

tribute and deepest respect to the 

legendary ad guru Piyush Pandey — 

a man whose work didn’t just sell 

products but shaped emotions, 

memories, and the very language 

of Indian advertising. His passing 

marks the end of an era, but his 

ideas, his energy, and his belief in 

the Indian voice will continue to live 

in every creative mind that dares to 

tell a story.

Born in Jaipur in 1955, Piyush 

Pandey was never destined to walk 

a predictable path. He studied at St. 

Xavier’s School, Jaipur, and later at 

St. Stephen’s College, Delhi, where 

he completed his post-graduation 

in History. He was also a cricketer 

who represented Rajasthan in Ranji 

Trophy matches and even worked 

as a tea-taster before destiny led 

him to advertising. In 1982, he joined 

Ogilvy & Mather India as a trainee 

account executive, beginning a 

journey that would transform the 

Indian advertising landscape 

forever.

At a time when most ads 

sounded Western and 

disconnected from the Indian soul, 

Piyush Pandey dared to speak to 

the heart of the country. He 

understood that India was not one 

market, but many Indias — a land of 

languages, colors, and cultures. His 

magic lay in turning that complexity 

into connection. His campaigns didn’t 

just promote brands; they celebrated 

people, their quirks, their humor, and 

their relationships. It was he who 

made everyday India feel seen, 

heard, and respected.

From the unbreakable bond of 

Fevicol’s “Dum Laga Ke Haisha” to 

the sweetness of Cadbury’s “Kuch 
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Khās Hai Hum Sabhi Mein,” 

from the warmth of Asian 

Paints’ “Har Ghar Kuch Kehta 

Hai” to the patriotic pulse of 

“Mile Sur Mera Tumhara” 

and “Ab ki Baar Modi 

Sarkar,” Piyush Pandey’s 

creations were more than ads 

— they were cultural 

moments. His work was not 

about glamour or gimmicks; it 

was about emotion and truth. 

He believed that the best 

ideas come from real people, 

real streets, real chai shops, 

and real stories. That belief 

made him the people’s 

advertiser.

What made Piyush Pandey 

truly special was his 

simplicity. Despite his fame, 

awards, and international 

recognition — including being 

the first Asian to serve as Jury 

President at the Cannes Lions 

Festival — he remained 

grounded in the language of 

the people. He often said that 

the purpose of advertising 

was not to show how clever 

you are, but how well you can 

connect. His words, like his 

work, were honest, 

unpretentious, and full of life. 

He didn’t chase trends; he 

created timeless ideas.

Under his leadership, 

Ogilvy India became a 

creative powerhouse, 

producing some of the most 

iconic campaigns the country 

has ever seen. But beyond the 

work, he built a culture of 

warmth, trust, and passion. He 

believed that creativity is not 

born out of fear but out of 

freedom — and that belief 

empowered generations of 

young copywriters, 

filmmakers, and artists to find 

their own voice.

For us at townparle.in, his 

story is deeply inspiring. We 

may not create TV 

commercials or ad 

campaigns, but like him, we 

tell stories — stories of our 

people, our places, our 

culture. Just as he drew 

inspiration from the ordinary 

lives around him, we too draw 

from the everyday magic of 

our community in Vile Parle 

and Mumbai. His life reminds 

us that true creativity doesn’t 

come from big budgets or 

fancy studios — it comes from 

observing, understanding, 

and loving the world around 

us.

Piyush Pandey’s legacy is 

not measured in awards but 

in the smiles, nostalgia, and 

emotions his work continues 

to evoke. Whether it was the 

humor of a Fevicol ad, the 

warmth of a Cadbury 

moment, or the pride of a 

national campaign, he gave 

India its own voice in 

advertising — a voice that 

was desi, emotional, and 

proudly authentic. He proved 

that advertising could be art, 

poetry, and social reflection 

all at once.

Today, as the world 

remembers him, we at 

townparle.in join millions in 

saying thank you. Thank you 

for teaching us that 

communication is not about 

selling — it’s about feeling. 

Thank you for reminding us 

that creativity has no formula, 

only honesty. And thank you 

for showing us that success 

doesn’t mean losing your 

simplicity or your smile.

Rest in peace, Piyush 

Pandey Sir. Your ideas will 

keep inspiring every 

storyteller, every advertiser, 

and every dreamer who 

believes that words can 

change the world. You made 

us laugh, you made us think, 

and you made us proud to be 

part of an India that speaks 

from the heart. From all of us 

at townparle.in, Our Salute To 

You — Our Ad Guru, Our 

Inspiration, Our Forever 

Teacher.
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The Under-14 Girls 

Volleyball Team of Parle Tilak 

Vidyalaya (ICSE) has brought 

immense pride to the school 

and the Vile Parle community 

by clinching the 1st Position at 

the DSO-Organised Andheri 

Taluka Level Inter-School 

Volleyball Tournament.

With their exceptional 

performance and spirited 

teamwork, the team has now 

qualified for the District-Level 

Tournament, marking another 

milestone in their sporting 

journey.

The winning team 

included:

Swara Kamerkar (8/B), 

Prisha Rane (8/A), Kavya 

Mahadik (8/B), Aarohi Wagh 

(7/A), Prisha Salunkhe (7/A), 

Shanaya Manke (7/B), Smruti 

Bane (7/A), Kshitija Barge 

(7/A), Vedangi Bhatt (7/B), 

Tanishka Surve (7/A), Smera 

Halankar (7/B), and Asmi 

Dhanu (7/B).

TownParle congratulates 

the team and wishes them 

the very best for the 

upcoming District-Level 

Tournament.

Students and teachers of 

Parle Tilak Vidyalaya English 

Medium School (Secondary 

Section) have once again 

brought laurels to the 

institution by achieving 

remarkable success at the 

District-Level Competitions 

organised under the 

Sahshaley Upakram 2025-26 

and Jawahar Balbhavan 

initiatives of the Education 

Department.

In the Sahshaley Elocution 

Competition (Teachers’ 

Category), Mrs. Kavita Kapoor 

secured the First Prize at the 

Ward Level for the second 

consecutive year and went on 

to win the Second Place at the 

District Level, continuing her 

impressive record of 

excellence in public speaking.

In the Instrumental Music 

Category, Master Tanish 

Keluskar (Class 8A) 

showcased his talent on the 

Pakhwaj and earned the First 

Prize at the District Level, 

displaying both skill and 

passion for classical music.

Adding to the list of 

achievements, Miss Sharvari 

V. Agre (Class 9B) bagged the 

Third Place in the Drawing 

Competition conducted as 

part of the Jawahar 

Balbhavan District-Level 

Sahshaley Upakram 2025-26.



In the heart of Indian 

tradition, few celebrations 

capture the essence of faith, 

beauty, and simplicity like 

Tulsi Vivah — the ceremonial 

marriage of the holy basil 

plant, Tulsi, with Lord Vishnu, 

often worshipped in the form 

of Shaligram. Observed on 

Kartik Shukla Ekadashi or 

Dwadashi, this ritual marks 

the end of Diwali festivities 

and the beginning of the 

auspicious Hindu wedding 

season. Yet, beyond its 

religious significance, Tulsi 

Vivah has always been a 

festival of warmth, laughter, 

and togetherness — 

especially for children who 

see in it the charm of a divine 

wedding right in their own 

courtyard.

In every traditional home, 

the preparations for Tulsi 

Vivah would begin several 

days in advance. The 

courtyard, where the Tulsi 

plant stood on her small 

pedestal or Vrindavan, would 

be cleaned and lovingly 

decorated. The women of the 

house would smear the 

ground with a mixture of cow 

dung and water, symbolizing 

purity, and adorn the space 

with intricate rangoli patterns. 

The Tulsi plant, usually placed 

in a beautifully painted pot or 

altar, would then be 

transformed into a radiant 

bride. A tiny red saree or 

chunri would be draped 

around her leaves, a delicate 

nose ring added, and strings 

of beads or pearls would 

become her ornaments. 

Beside her, a small black 

stone representing Lord 

Vishnu, or Shaligram, would 

be set as the groom, often 

under a makeshift paper 

canopy serving as the 

mandap.

When evening descended 

and oil lamps flickered 

softly in the courtyard, the 

family gathered around 

for the sacred wedding. 

The ceremony mirrored a 

traditional Hindu 

marriage, complete 
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with mantras, kanyadaan, 

and mangalashtak. Women 

sang melodious folk songs — 

“Tulshicha lagna ahe” 

echoing through the 

neighborhood — while the 

fragrance of incense and 

fresh marigolds filled the air. 

The priest, or sometimes an 

elder from the family, 

performed the rituals with 

devotion, treating the Tulsi 

plant not as a symbol, but as 

a living goddess, Lakshmi 

herself, uniting with Lord 

Vishnu.

After the puja, plates of 

sweet sheera, ladoo, and 

kheer were distributed as 

prasad. Families exchanged 

greetings, laughter, and 

stories. It was a simple, 

heartfelt celebration — one 

that needed no grandeur to 

feel sacred.

For the children, Tulsi Vivah 

was pure magic. They saw it 

as a real wedding, complete 

with a bride, a groom, and 

endless reasons to celebrate. 

Little girls helped dress Tulsi, 

tying her tiny saree with 

utmost care and decorating 

her with flowers. Boys would 

carry the Shaligram like a 

groom in procession, teasing 

and laughing along the way. 

The older members of the 

family looked on with 

affection, amused by the 

children’s excitement and 

touched by their innocent 

faith. For many, this festival 

became a cherished memory 

— one that still carries the 

scent of burning camphor, the 

glow of small diyas, and the 

sweet sound of temple bells 

echoing in the cool November 

air.

Beyond its rituals, Tulsi 

Vivah holds a deeper cultural 

and spiritual meaning. The 

Tulsi plant is regarded as a 

symbol of purity and 

devotion. It is believed that 

performing Tulsi Vivah brings 

prosperity, happiness, and 

peace to the household. On 

another level, it reflects India’s 

profound respect for nature — 

a reminder that plants, too, 

are sacred, and that divinity 

exists in all living forms. Tulsi, 

known for her healing and 

medicinal properties, purifies 

the air and strengthens the 

body. To care for her daily — 

by watering the plant, lighting 

a diya, or offering prayers — is 

to nurture both the 

environment and the spirit.

Today, in an age of fast-

paced lives and modern 

distractions, such intimate 

traditions often fade quietly. 

Yet, there is something 

timeless and deeply 

grounding about Tulsi Vivah. It 

is a festival that binds 

generations together — 

grandparents narrating the 

legends of Vrinda and Vishnu, 

mothers teaching their 

children how to tie the red 

thread around the plant, and 

families gathering under the 

evening sky to celebrate 

devotion through love and 

ritual.

Tulsi Vivah reminds us that 

spirituality is not found only in 

temples or grand ceremonies, 

but in the small, everyday 

acts of faith — in lighting a 

lamp, in singing a song, in 

offering a leaf of Tulsi with 

love. It is a celebration of 

purity, gratitude, and the 

divine connection between 

humans and nature — a bond 

as eternal and sacred as the 

union it commemorates
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